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'I have used this book in all its editions since first publication with my
undergraduate and postgraduate students. It is a core text for all the students,
because it provides the detail they require at an academic level. Importantly it is a
book for the practitioner to use too. This is why we use it on our postgraduate
practitioner programmes – where we actually buy the book for the students as we
believe it is that important. No other text comes close and literally thousands of
our graduates have benefitted from it in their subsequent careers: written by the
specialist for the specialist.'
David Edmundson-Bird
Principal Lecturer in Digital Marketing
Manchester Metropolitan University

 

Now in its sixth edition, Digital Marketing: Strategy, Implementation and
Practice  provides comprehensive, practical guidance on how companies can get
the most out of digital media and technology to meet their marketing goals.
Digital Marketing links marketing theory with practical business experience
through case studies and interviews from cutting edge companies such as eBay
and Facebook, to help students understand digital marketing in the real world.

Readers will learn best practice frameworks for developing a digital marketing
strategy, plus success factors for key digital marketing techniques including
search marketing, conversion optimisation and digital communications using
social media including Twitter and Facebook.

 

Dave Chaffey is a digital marketing consultant and publisher of marketing
advice site SmartInsights.com. He is a visiting lecturer on marketing courses at
Birmingham, Cranfield and Warwick universities and the Institute of Direct
Marketing.
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Fiona Ellis-Chadwick is a Senior Lecturer in Marketing at the Loughborough
University School of Business and Economics, Director of the Institute of
Research Application and Consultancy at Loughborough University, academic
marketing consultant and author. 
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Editorial Review

From the Back Cover

'I have used this book in all its editions since first publication with my undergraduate and postgraduate
students. It is a core text for all the students, because it provides the detail they require at an academic level.
Importantly it is a book for the practitioner to use too. This is why we use it on our postgraduate practitioner
programmes – where we actually buy the book for the students as we believe it is that important. No other
text comes close and literally thousands of our graduates have benefitted from it in their subsequent careers:
written by the specialist for the specialist.'

David Edmundson-Bird
Principal Lecturer in Digital Marketing
Manchester Metropolitan University

 

Now in its sixth edition, Digital Marketing: Strategy, Implementation and Practice provides comprehensive,
practical guidance on how companies can get the most out of digital media and technology to meet their
marketing goals. Digital Marketing links marketing theory with practical business experience through case
studies and interviews from cutting edge companies such as eBay and Facebook, to help students understand
digital marketing in the real world.

Readers will learn best practice frameworks for developing a digital marketing strategy, plus success factors
for key digital marketing techniques including search marketing, conversion optimisation and digital
communications using social media including Twitter and Facebook.

 

Dave Chaffey is a digital marketing consultant and publisher of marketing advice site SmartInsights.com.
He is a visiting lecturer on marketing courses at Birmingham, Cranfield and Warwick universities and the
Institute of Direct Marketing.

 

Fiona Ellis-Chadwick is a Senior Lecturer in Marketing at the Loughborough University School of
Business and Economics, Director of the Institute of Research Application and Consultancy
at Loughborough University, academic marketing consultant and author. 

 

 

Users Review

From reader reviews:



Gordon Rollins:

Have you spare time for any day? What do you do when you have more or little spare time? Sure, you can
choose the suitable activity intended for spend your time. Any person spent their particular spare time to take
a wander, shopping, or went to the particular Mall. How about open or maybe read a book called Digital
Marketing (6th Edition)? Maybe it is to be best activity for you. You realize beside you can spend your time
with your favorite's book, you can better than before. Do you agree with it has the opinion or you have some
other opinion?

James Fox:

What do you ponder on book? It is just for students because they're still students or the idea for all people in
the world, what the best subject for that? Merely you can be answered for that query above. Every person has
different personality and hobby per other. Don't to be pushed someone or something that they don't desire do
that. You must know how great in addition to important the book Digital Marketing (6th Edition). All type of
book is it possible to see on many solutions. You can look for the internet sources or other social media.

Fred Prentice:

This book untitled Digital Marketing (6th Edition) to be one of several books this best seller in this year,
that's because when you read this book you can get a lot of benefit in it. You will easily to buy this kind of
book in the book store or you can order it via online. The publisher of the book sells the e-book too. It makes
you quickly to read this book, since you can read this book in your Touch screen phone. So there is no reason
to your account to past this guide from your list.

George Hoffman:

Would you one of the book lovers? If so, do you ever feeling doubt while you are in the book store? Try to
pick one book that you just dont know the inside because don't ascertain book by its include may doesn't
work here is difficult job because you are frightened that the inside maybe not as fantastic as in the outside
appearance likes. Maybe you answer can be Digital Marketing (6th Edition) why because the great cover that
make you consider in regards to the content will not disappoint anyone. The inside or content will be
fantastic as the outside or even cover. Your reading sixth sense will directly guide you to pick up this book.
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