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Editorial Review

Review
"All of the book's chapters are written with enthusiasm and an interest to stimulate researchers to make new
uses of traditional data gathering methods and/or develop new ideas." (Daunta A. Nitecki 2007-07-16)

About the Author
Sharlene Nagy Hesse-Biber (PhD, University of Michigan) is Professor of Sociology and Director of the
Women’s Studies & Gender Studies Program at Boston College in Massachusetts. She has published widely
on the impact of sociocultural factors on women’s body image, including her book Am I Thin Enough Yet?
The Cult of Thinness and the Commercialization of Identity, which was selected as one of Choice
Magazine’s best academic books for 1996. She has also written widely on methodological and methods
issues, including the role of technology and emergent methods in social research. Dr. Hesse-Biber is co-
editor of Emergent Methods in Social Research and the Handbook of Emergent Methods, as well as co-
author of The Practice of Qualitative Research. She is also editor of the Handbook of Feminist Research:
Theory and Praxis, which was selected as one of the Critics’ Choice Award winners by the American
Education Studies Association and was also chosen as one of Choice Magazine’s Outstanding Academic
titles for 2007. Dr. Hesse-Biber is co-developer of the software program HyperRESEARCH, a computer-
assisted program for analyzing qualitative data, and the new transcription tool HyperTRANSCRIBE. For
more information, see www.researchware.com.

Patricia Leavy specializes in qualitative methodology, collective memory, popular culture and gender. Leavy
previously taught at Boston College, Northeastern University and Curry College. She is the author of Iconic
Events: Media, Politics and Power in Retelling History (Lexington Books, 2007), Method Meets Art: Arts-
Based Research (Guilford Press, 2009) and Oral History: Understanding Qualitative Research (Oxford
University Press, 2011). She is coauthor of Feminist Research Practice (Sage, 2007) and The Practice of
Qualitative Research (Sage, 2005; 2011). She is the co-editor of Hybrid Identities: Theoretical and Empirical
Examinations (Brill, 2009); Handbook of Emergent Methods (Guilford Press, 2008); Emergent Methods in
Social Research (Sage, 2006) and Approaches to Qualitative Research: A Reader on Theory and Practice
(Oxford University Press, 2004). She is currently the editor for a large book series with Oxford University
Press titled Understanding Qualitative Research. Leavy has also authored articles on methodology, body
image, collective memory, and media. She is regularly quoted in newspapers for her expertise on popular
culture and gender and has appeared on CNN’s Glenn Beck Show and Lou Dobbs. Leavy is the founding
Director of the Gender Studies Program at Stonehill. Patricia Leavy was named the New England Sociologist
of the Year 2010 by the New England Sociological Association.

Users Review

From reader reviews:

Matthew Lyons:

This book untitled Emergent Methods in Social Research to be one of several books that best seller in this
year, here is because when you read this publication you can get a lot of benefit on it. You will easily to buy
this book in the book retail store or you can order it by means of online. The publisher of the book sells the
e-book too. It makes you more easily to read this book, as you can read this book in your Smart phone. So



there is no reason to you to past this publication from your list.

Margaret Chambers:

Your reading sixth sense will not betray a person, why because this Emergent Methods in Social Research
guide written by well-known writer who really knows well how to make book which can be understand by
anyone who else read the book. Written inside good manner for you, dripping every ideas and composing
skill only for eliminate your own hunger then you still uncertainty Emergent Methods in Social Research as
good book not only by the cover but also through the content. This is one guide that can break don't evaluate
book by its deal with, so do you still needing a different sixth sense to pick this specific!? Oh come on your
examining sixth sense already said so why you have to listening to an additional sixth sense.

Omar Hinojosa:

Is it you who having spare time after that spend it whole day simply by watching television programs or just
laying on the bed? Do you need something new? This Emergent Methods in Social Research can be the
response, oh how comes? The new book you know. You are so out of date, spending your time by reading in
this brand-new era is common not a nerd activity. So what these guides have than the others?

Paul Ring:

Don't be worry in case you are afraid that this book may filled the space in your house, you could have it in
e-book method, more simple and reachable. This Emergent Methods in Social Research can give you a lot of
buddies because by you taking a look at this one book you have issue that they don't and make an individual
more like an interesting person. This book can be one of a step for you to get success. This e-book offer you
information that possibly your friend doesn't learn, by knowing more than other make you to be great people.
So , why hesitate? We need to have Emergent Methods in Social Research.
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